Teens Are The Lightest Radio Users

Even Though 95% Use Radio Each Week
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Percent Using Radio

Teen Radio Use Through The Year
Weekdays 9:00 a.m. to 3:00 p.m.
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Teen Radio Use Through The Year
Weekdays 3:00 p.m. to 10:00 p.m.
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Public Radio Appeals Less To Teens
Than To Any Other Age Group
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